ExgW oM BEE20208
RS 3N R ER 2TV e R
i

AVEE I FEX RS
=S SR R oF -S4



7]
7 it
Appl
=
2020

(
i S I o
ez BRI 2 0 FE02026F 21 JE NS 0 M H AR LB R S

FEET RSB A& ~ HE S b R ATIERHRS SR & 1 m i
BEST Design: Branding with Economics, Social, and Technology by Design

At B orE L EREE wa“ﬁ

BT P A
e

':é%ra[%]’

B RTR E T R RS st
T % B B A 5 A7 Smart ~ Building
£ A g

ications = B o v BEZFATUEHEN A A FBETARINELFED
3 ) - iE

FREY R ERIRTIRIEL FE A A BRI g F S

FHFVFEEFRT AR kML A o

o 20208 FER YA OMBEENTLEAFLEZLBEEF L W
EEA A FEENTREFLHP B DRHRY -

AR Y RIS 0 A EILBREE T NEERGEFT 4 B
@?“?E*ﬁﬁ%ﬁﬂéék’&gvﬂﬁﬁ mﬂﬁﬂﬂ%ﬁﬁ\;f@&%L~2@
W2 FTAPEPHAEREL S AN B (P B R e BE

AEHEE L F L FR DR BT AT S 526,000 ~30,0007 - R Y AT
FFRIAE CEHEEE S BIE L4 BE > BABABLAIRT AR
TEFBAFTRT 2 AXFENFLAENPEE ARG FY DT LRBE
%z’ﬁ&*ﬁ%}ﬁgngi@r%; CAEEEFE TN L 1 bpe e~ ¥
- P EE R

Fouf S H s 3R s T BRI FARE § eIy

T2 2MAFEARRBRABNZ ENN B (FRELEL) 4
-~ 23_";:3%“"5 ;\‘ :

3 4=k https://www.surveycake.com/s/bAXWxX 3 & & + & H ¥ 3 ¥ 5%

Bt EE TR > P AE ¥ e E T
(MFHF Y FF il
()= 5 H B A(Iri22)

(Z)B 2D F G B8~ (402 3)

o


https://www.surveycake.com/s/bAxWx

R RSE RSO WES ~ (G UL RATIERIRS FRl S i S
BEST Design: Branding with Economics, Social, and Technology by Design

() THEEH F(EER)

A (4ot 12 4)

(M)#E T o B R R LE (ofith), B2 @
TR N ER T o

(= )&H0f N B2 % > dp#EEH 2 > + B3 5 3| YouTube » -5 3K %
FAREd TRl > RIS N f

v

o » ¥ "Ffi\‘,?ééuﬁﬁ‘—hk R
B AR R,

1. e 08 /il,] 1 ’,:’f‘— ('FF (7 4

CIBRP S F MR

Ri
Tl
=
b
=

FIeNARFEFTE &8 B ?
2. RE fﬁt/&]”m% % AR 2 SR LB o 0 R/
FY P @t d 2 R 2 T5k o

FFLH: TpA2F 10985920 (=) T =5p 0t

mFH 5721lp (w) 2 5&27p (=)

(i %' %EJ ’j"“‘%')g_]_/;\ 3/‘2.\'4(::_7_

1EP B S -MEaE: 625p (1)

(T8 & & PFE G 3R)

FoBERRAPAEREIEGE 6780 () 267178 (=2)

X248 1109869 199 (F

)

(z) FHYHFRET ST ML T -

(2) BV HAP FRispd e Kot 23— DR YEL - £ B
HR Y it 2 2 o

5 X
AP RESEBEFESE o

X 2P TR Y BvRE

T 3>+ 10

—_—



R RSE RSO WES ~ (G UL RATIERIRS FRl S i S
BEST Design: Branding with Economics, Social, and Technology by Design

(I) FIRERHS BPEPTEHFIREIA SRR FRIAFL -

=4
’

FYPRF 9 B (109£72 13p (- ) ~109#92 11p (I )

o~ g Ay 2 (3740 2 F R BLR1295)

- BB R ERTLERYRLEL A FwpsE haE s 7 &R
R oo

N EEME R EX T M E F B2 httpd//www.clevo.com.tw

XR Y B2 PFEAR20I0FTI SR E A RIRR £ RBE > HT R


http://www.clevo.com.tw/

FEET RSB A& ~ HE S b R ATIERHRS SR & 1 m i
BEST Design: Branding with Economics, Social, and Technology by Design

p 3y b 2k o

1LY 4 373
2 P kP XY BfR LIV
SEESIE T S - SN A A

713(-) | sargr L

=

g

AW 4w LA HEEAR T o
7/13(- ) 2By A ey R #
O/11(7 & e B WP AEE AL -
(2) 3AEY 22 F e Y FFFH{HE
¥ PEE L o
o= ) LAY 40 S g %%
SR ST 2 o
~9no(z) | 77T i

2.%°9/7~9/10% p e N 2 %3¢ 4 o

NEE Y R 4R
107 & | RzgApEAE E |

XERANRL > RY SRR EARRARAELALL -



FEET RSB A& ~ HE S b R ATIERHRS SR & 1 m i
BEST Design: Branding with Economics, Social, and Technology by Design

BEBTHFR VP ERERP §
> R EREE FIEATRAR G > MPELF WO R R E P
PP € 3R L gent o https.//www.surveycake.com/s/vR6eV
> EARERFEAFA T 0w s £ hitpsi/pse.is/RZ5BS

ﬁ H=X T B g # P » B
=

1 | AR ® < o AL A ‘
’ Mz g s k4 AR 10T
5/5(=) | gHRELFHR

IENSY

2 | | R P

> P g RAR

iy I
13:50~14 : 10 | % 7

14 1 10~14 : 20

B Y HCE AT
(A4 IRTT &P R gTR)

14 1 20~14 - 30

FY AR
(A F~ 3 B L R T2 FAFRR)

14 : 30~14 : 40

14 1 40~14 : 50 |F V¥ A 5%~ %

14 :50~15: 00 | & & <

KFVEE N BRI &Rl B¢ o45F -


https://www.surveycake.com/s/vR6eV

R RSE RSO WES ~ (G UL RATIERIRS FRl S i S
BEST Design: Branding with Economics, Social, and Technology by Design

EXFEELRV237F ERERE)

(-) MEEFHILIEPES- FFEG #F

1.

P 109#63 5p (7)

2. PR BT L
> 1P gt 2K
R -RERGE T SRR
3. ¥EIHEZEMPHAT k< HAMEITERE
4. FEpF
MRELEHIEP-LR ] 582 2THEL | FERT
AFEEEEFIIMETE > BT R EFH GRS
S P EMP AR RE RS T R RGP
rF BEAE
d N REEERRBFEIHNEAPES S AR R
VABEGFRRIRB L FRGRAS F o RPN G FH A B
FERRB N AR A F L0 EEAATIE
(=) *%EBi#
1.p 4 10% &
2.FF R’ 110 :00~16 : 00
3EL I WA A PHE A TR
4. 58N %
FREN BB LGS 7 FRY Y

ﬁ:;# Fi:’;’“fé%f\‘%\;% ’Ji
&

PrIRz 2 APEE TSR VI DL AR



B RIS ARG ~ 8 UL R ATIERHES SRR S R

BEST Design: Branding with Economics, Social, and Technology by Design

b F—
3¢ =
BHRY Y
vHpH & 0P
¥ L e oY% o*
R(FAL) AT
g k(% 8) g (GHRERE 5 Or 4P ¥ #5)
o=~ = 0~% O -
2 p £ 1 p P o £ %
of = (74 1)
S R CAN TS
iz
WA H CA
f:rﬁr% .
B R, o ok od PRE R E-MAIL :
7 &2
WA |DEOf HE B A
1. 2¥825 %75 %‘%ﬁ%ﬁii@@(ﬁm\ ‘)? o & o
emvs LI OB 8 20 BT R R E £ X0 R R
[T 2p 1]
EiER?2 04 0%
3 AFRNY AR VYHE?0A 0F
AACRRTRAPLEYPR R AN S P FREIPAM AL AR KEEF R

R RS

)

,P_l]/'?—ll__k),#g-‘gé?:f’}f ’ﬁﬁﬂ@ °

L= SR A 2 3 P = £ 7 B
i 2
R4 18 % A gl
REd W i B hh
¥z bt S-S T T AN
i G < 4 R ) a
R |fTE
' oxFHEP A 0FAF I Fa A oD B(F 22 HB2 KX KARE)
GRS
Df’:l‘ilg()?f'/;g Ll-*% D[J lg\ :}"’"}'g}?' 'E) E]IT; g:(/,.lu )
FoER Y gl R gwwmﬁ SAAPHAF T s
% &35 0 (02)27712171*1481 3=) 4
Mail : yinhsuan@mail.ntut.edu.tw




FEET ISR SO « (8 U b R ATIERHES SR & Y i

BEST Design: Branding with Economics, Social, and Technology by Design
Bt —

A% H A




FEeET RSB E B ~ HE S b S ATIERHS SRl & i A
BEST Design: Branding with Economics, Social, and Technology by Design

FAREEA

b=

=

=1

=1

10




FEETAIEERE S AORSER © 18 U b AR RS U & Y s

BEST Design: Branding with Economics, Social, and Technology by Design

o astnin]

MER @

K URP FRTBE A KR R A AR D AT

11




FEeET RSB E B ~ HE S b S ATIERHS SRl & i A
BEST Design: Branding with Economics, Social, and Technology by Design

gGa=eY
BiERFLE
KA G R AR AT REEI B Mo L2008 FHEE Y

HEAHNGERBER Y A AR EL B TR BRE SR TR L] TR B

P RFAEIRMAAEI20EFER VP AHEMB AT P 546

A~k BB AR oo FNHE R 7 B A E TR MM

SRR R R AR LIS (P F RS V) i R
3§ RELF O
FRREA

LA R A

=
-\
T

1:?
o

12



MEGEH RIS ARG 8 UL RATIERHES F S i S
BEST Design: Branding with Economics, Social, and Technology by Design

i (rfemf ®)

st 7<

Tt B L LD

13




